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Abstract

This article analyzes the existing opportunities in the development of innovative technologies in the
field of tourism. In particular, the level of use of Internet communications by potential consumers
was studied, and recommendations for the introduction of digital communications were developed
based on the results of research.
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INTRODUCTION.

In the context of the coronavirus pandemic, the development of the digital economy as an important
factor in mitigating the negative effects of the global crisis requires increasing attention to pressing
issues such as increasing the competitiveness of the tourism sector, which suffers the most.

As the President of the Republic of Uzbekistan Shavkat Mirziyoyev said in his Address to the Oliy
Majlis, “In 2021, we will continue consistent reforms to develop tourism. Special attention will be
paid to the development of pilgrimage tourism and domestic tourism. The budget will also allocate
1 trillion soums to improve land, water and road infrastructure around tourist facilities. ’[1]

LITERATURE REVIEW.

Innovative competitiveness serves as a general indicator that characterizes the innovative activity of
the tourism industry. Because "innovation" and "competition” are closely related. For example,
Michael Porter described innovation as a means of shaping competitive forces [2], while Robert
Dole described innovation as a tool for global competition [3]. Innovative aspects of competition
theory were developed by Joseph Schumpeter, who described competition as a “creative distortion™
of the struggle between the old and the new, a competition between the old and the new with
innovation, and related to the innovation process and entrepreneurial functions. The terms
"effective competition™ and "effective monopoly" are included in the scientific exchange.

The innovative concept of competition has gained a new impetus in the 21st century thanks to the
“blue ocean strategy” model developed by W.Chan Kim and R.Moborn. The authors argue that
companies now compete in completely new market segments and even free markets ("blue ocean™)
instead of competing in traditional sales markets with limited growth rates and low profits ("red
ocean"), it is advisable to focus on creation through the introduction of innovations [8].

RESEARCH METHODOLOGY.

ISSN 2792-4009 (online), Published under Volume: 2 Issue: 5 in May-2022
Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of Creative Commons
Attribution License (CC BY).To view a copy of this license, visit https://creativecommons.org/licenses/by/4.0/

49



-
Journal of Marketing and

J M E E Emerging Economics

| e-1SSN: 2792-4009 | www.openaccessjournals.eu | Volume: 2 Issue: 5

The methodology of the article analyzes the importance and role of strategic development and
increasing the competitiveness of the tourism sector in accelerating the competitiveness of the
economy in the service sector, ranging from the analysis of sources that are becoming scientific and
increasingly popular science.

ANALYSIS AND RESULTS.

"Innovative competitiveness” means "the ability to gain a competitive advantage through
innovative activities" [4]. In other words, innovation competitiveness is the use of the existing
innovation potential of the service sector and the level of development of the innovation system in
this area. Innovative competitiveness also means that businesses have a competitive advantage in
innovation by creating and providing innovative types of services.

The main feature of competition in the service sector and its sharp difference from industry and
agriculture is that competition occurs simultaneously at several interconnected levels, including
macro-, meso-, micro-. and requires consideration and analysis on a mono-level basis.

Only if competition at these levels can provide an advantage, the synergistic effect of
competitiveness in the provision of services will be manifested, and new structural features of the
industry will be formed. It is recommended to allocate 7-M levels of innovative competitiveness in
the service sector. We think they could be:

1. Innovative competitiveness at the mega-level (international prestige of new tourist services);
2. Innovative competitiveness at the macro level (national prestige of new tourism services);

3. Innovative competitiveness at the meta-level (industry and industry-wide prestige of new
tourism services);

4. Innovative competitiveness at the meso level (regional and regional prestige of new tourist
services);

5. Innovative competitiveness at the micro level (the prestige of new tourism services among
similar enterprises);

6. Innovative competitiveness at the mini-level (the prestige of new tourist services in the eyes of
families);

7. Mono-level innovative competitiveness (the prestige of new tourist services in terms of
individual and group consumers).

The creation of innovative projects plays an important role in increasing the innovative
competitiveness of the tourism industry. The creation and implementation of an innovative project
consists of three stages:

1) Pre-investment stage: identification of investment opportunities for the project; select the latter
based on the analysis of its alternatives; feasibility study; project research support, etc.

2) Investment stage: coordination; conclusion of contracts; development of design documentation;
identification of project manager; staff training; launch preparations.

3) Stage of operation: commissioning; bringing the project to full capacity: the use of existing
capacity and the cost of upgrading fixed assets [5].

Innovative projects are divided into the following types according to the scope of the problem to be
solved [6]:
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» mono-projects - usually designed to solve a single task, carried out in a timely manner, within
certain financial resources and coordinated by the project manager.

» multi-projects are in the form of a program of action involving dozens of mono-projects, aimed
at achieving a complex innovative goal, associated with the creation of a large scientific and
technical complex, and the need for a coordinating unit.

> megaprojects are multi-purpose complex programs that combine hundreds of interconnected
mono-projects and several multi-projects to achieve a single goal and require management by a
centralized funding and coordination center.

The criteria for determining the success of innovative projects are: financial success; radical
innovation; patent purity; protected by license; innovation priorities; the competitiveness of the
innovations it introduces [7].

Thus, innovative competitiveness, on the one hand, reflects the level of innovative development of
the tourism industry in practice, on the other hand, it serves as a measure of the efficiency of the
industry.

CONCLUSIONS AND SUGGESTIONS.

1. In order to achieve economic efficiency, it is necessary to clearly define the goals of the tourism
industry, as well as the means and ways to achieve it. Producing high-quality and competitive
services at the lowest cost will ensure maximum profitability, prevent crises, and is a key task
of any tourism industry.

2. The need to analyze the trends and laws of the service and increase its competitiveness based on
the principles of strategic management is assessed. Since sustainability consists of the
effectiveness of tourism activities, the realization of competitive potential, and competitiveness
- the effective use of services in the tourism industry and the identification of opportunities for
competitive services, it is important to take into account the combination of these concepts.
allows you to form an optimal strategy to increase competitiveness.

3. Improving the economic efficiency of tourism enterprises is one of the most important
directions today. The demand of the population for tourism is growing every year. To meet this
demand, tourism enterprises need to use innovative technologies, make sufficient investments
and improve the mechanisms for using new effective methods.
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