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The article analyzes the state and development trends of the restaurant services sector in the
Samarkand region, reveals the main factors influencing the growth rate of restaurant services and
development trends.

Keywords: restaurant services, fast food, event management, casual dining, chain restaurants.

1. Introduction

Uzbekistan is regarded as one of the main directions of economic reforms aimed at establishing a
large number of services in the regions through various operational measures, such as raising the
population’s standard of living and well-being through rapid development of the restaurant services
sector. President of the Republic of Uzbekistan Decree No. PF-6155 of February 3, 2021 “On the
State Program for the Implementation of the Action Strategy on the Republic of Uzbekistan’s five
priority areas of growth in the Year of Youth Support and Public Health,” November 10, 2020
Resolution No. 4887 of June 16, 2020, “On additional steps to enhance population health
nutrition,” Resolution No. PP-4752 of June 16, 2020 “On measures to support the services sector”
and Cabinet of Ministers of the Republic of Uzbekistan Resolution No. 251 dated August 29, 2015.
The resolution “On adoption of the Concept and a set of actions to promote healthy eating of the
population of the Republic of Uzbekistan in 2015-2020” and the implementation of other
legislation in this field, in turn, is a program to address major concerns of accelerated restaurant
growth.

The acceleration of sluggish development rates as a result of the pandemic’s negative impacts is
proof of the relevance and practical usefulness of scientific study in this area.

2. Literature review

Restaurant services, according to N.Yu. Chervyakov (Chervyakov, 2019), are entrepreneurial
activities linked to the organizing and management of public catering, aiming at providing people’s
needs for good, varied, and healthful dining while also being profit-driven.

S.R.Safoeva’s research (Safoeva, 2009) substantiates the feasibility of enhancing efficiency
through quality evaluation and leveling with a systematic approach to restaurant service quality
management.

R.J. Kurbanova’s (Kurbanova, 2020) research focuses on increasing the efficiency of public
catering enterprises by selecting and replacing new equipment based on technical and economic
levels, as well as the relationship between the technical and economic levels of public catering
establishments in the Samarkand region and their economic efficiency. based on.
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The improvement of organizational and economic processes to boost efficiency in the subjects of
public catering is also dependent on our national features, according to T.S. Sharipov’s scientific
research (Sharipov, 2010), and classification based on this feature is vital.

The scientific and methodological work of the author (lbodov, 2022) also reflects issues of
customer relationship management and satisfaction research.

The rapid growth of catering and living-related services in modern market conditions, the rise in
demand for types of services related to catering and recreation outside the home as the population’s
standard of living rises, and researchers’ increasing attention to the market conjuncture of
restaurant services in the Samarkand region

3. Research methodology

Induction and deduction, mean amounts, grouping, social survey, questionnaire, logical analysis,
and double correlation procedures were used throughout the study. Tables and graphics were used
to convey the study’s findings in a more holistic way.

4. Analysis and discussion of results

The fast growth of catering and accommodation services across the country, especially in the
Samarkand region, demonstrates the importance of developing market infrastructure in the
restaurant services sector.

The food sector (food industry, trade, and consumer markets (catering)) contributes for 3.2-2.6
percent of the regional economy of Samarkand, according to statistics (Ibodov, 2021). Its share
declined to 2.8 percent due to macroeconomic restrictions brought on by the pandemic.

The uneven territorial distribution of restaurant services in the Samarkand region is a distinguishing
trait. Restaurant services are rapidly expanding in significant towns, particularly in administrative
and industrial centers, as well as in Samarkand’s regional headquarters (Table 1).

The city of Samarkand, according to the table, has the most restaurants. The trend of sustainable
restaurant service development can be seen in the regional center. When compared to 2010, the
growth rate in Kattakurgan district, Kattakurgan city, Ishtikhon, and Samarkand districts was more
than 10.0 times.

Table 1 Information on the growth of the number of enterprises in the field of catering
services in Samarkand region in 2010-2021 (in percent)
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The study industry’s sustainable development will be aided by maintaining sustainable
development rates in the national economy. At the same time, it demonstrates its impact on the
industry’s weak points due to the detrimental effects of the global pandemic. Because restaurant
service efficiency is below average, there is a shift in consumption patterns as a result of the
pandemic’s negative effects and projected changes in living standards. As a result, the focus is on
preserving the restaurant services industry’s position and the pace of sustainable development, as
well as the present financial potential. The fact that the majority of customers favor the lower price
sector, as well as the widespread proliferation of fast food, cafes, and confectionery businesses, can
be explained by the fact that real income per capita is below average.

The fact that the current macroeconomic situation in the country and its regions is aimed at
rationally serving the demands of the population in goods and services, as well as the long-term
improvement of living standards and quality, underlines that improving the restaurant business is an
urgent priority.

The number of catering businesses in the Samarkand region has increased as a result of reforms
relating to the full settlement of market relations, the socio-economic situation, and the rise in
living standards. Restaurant services have developed as a result of the changes linked with the
expansion in the number of catering establishments.

The growth in the number of catering and leisure service providers has resulted in the development
of additional catering and leisure services for a significant number of consumers, particularly in
rural areas. The number of public catering outlets in the Samarkand region increased 2.5 times
between 2010 and 2020, to 3192. In rural areas, the number of catering businesses climbed by 3.0
times, whereas in metropolitan areas, it increased by 2.1 times.

This trend has resulted in a major decrease in the number of catering establishments in offices and
educational institutions.

Restaurant services made for 3.2-3.6 percent of the area economy in Samarkand. The uneven
distribution of the restaurant services sector, which is rapidly increasing in large settlements,
especially in administrative and industrial hubs, as well as in Samarkand’s regional center, is a
distinguishing aspect of its development (Figurel).
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Figure 1. Dynamics of change of catering services in Samarkand region*

! Developed by the author based on data from the State Statistics Committee.
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During the period under consideration, the number of restaurants in the Samarkand region has
gradually increased, as has the volume of services given to the inhabitants and tourists through
them. It’s worth noting that the number of restaurants and the volume of services given to
customers in them are both growing faster than the population. The population of the region, for
example, has expanded by 1.21 times, the number of restaurants has increased by 4.6 times, and the
volume of restaurant services has increased by 7.7 times throughout the years. As a result, the
number of restaurants and restaurant services available to the general public has expanded
dramatically. For example, the number of restaurants available has expanded by 3.6 times, but the
volume of services has increased by 6.4 times. The restaurant services business is quickly
expanding even in the districts. Samarkand (60.3%), Urgut district (54.6%), Kattakurgan district
(54.9%), and Jambay district (44.9%) had the highest growth rates between 2010 and 2021.

From year to year, the structure of restaurant businesses changes. By 2021, the proportion of
businesses providing high-quality restaurant services (restaurants, bars, cafes, fast food) had
climbed by 11.5 percent, while the proportion of cafeterias and teahouses had fallen. Over the last
three years, the number of restaurant chains has expanded 1.4 times, from 107 in 2010 to 215 in
2021; in particular, the number of “café” type businesses has increased 1.5 times to 389. (210 in
2010). Restaurants, national cuisines, teahouses, buffets, cafeterias, confectionery shops, and cafés
dominate the market for restaurant services in the Samarkand region, according to the findings.
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Figure 2. Structure of the market of restaurant services in Samarkand region? (in percent)

As shown in Figure 2, the Samarkand regional restaurant market is comprised of a diverse network
of restaurants, bars, cafes, and fast food outlets, as well as a diverse range of businesses that
provide entertainment and cultural activities.

The Samarkand region is the country’s most populous, and Samarkand is the country’s second-
largest city. It is also a leader in terms of demographics, natural climate, transportation and
engineering communication infrastructure, human resources and living standards, and the condition
of social infrastructure development. As a result, the value of consumption created in the restaurant
services sector in Samarkand plays an essential socioeconomic role in determining the population’s
living standards.

2 Developed by the author based on data from the State Statistics Committee.
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The restaurant services sector’s annual trade turnover is increasing. This percentage will rise from
21.2 percent to 33.2 percent in 2021. This clearly demonstrates that the field of restaurant services
is in high demand and is regularly updated. (Figure 3).
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Figure 2.1.3. Growth rates in the turnover of restaurant services (in percent)®

The quick increase in the proportion of various banquet and catering services was responsible for
the large increase in the number of restaurants and the volume of services. The growth in demand
for banquet and event-management services associated to the staging of various celebrations and
entertainment events has resulted in an increase in demand for restaurant halls with 50-150 seats,
according to the report.

Private investors are particularly interested in fast food and cafes in the mid-price range.
Furthermore, the expansion of the network industry has been aided by the formation of fast-food
chains with low capital requirements. According to the findings, the network of fast food
restaurants in the Samarkand region grew by 4.4 times between 2010 and 2021, bringing the total
number to 238.

The growth of restaurant services has been aided by the socioeconomic development of the
Samarkand region. The market was first liberalized and popularized on a broad scale. As a result,
the transformation of restaurant services to a casual religion style has quickened, resulting in the
expansion of the average price sector. The fast food restaurant chain has remained resilient to the
effects of the recession and has maintained its growth pace. The sector rose by 5.5 percent in 2021
alone.

Secondly, the number of enterprises in the food services industry has increased. Research and
surveys conducted through social networks show that between 2021 and the first half of 2022
alone, the number of network enterprises in the industry grew by 2.8%.

Thirdly, as a result of the global pandemic, the supply of food and services in the restaurant
industry has increased dramatically, as have sales through vending, i.e. catering services. Changes
in consumption practices and patterns have resulted from the current socioeconomic condition.
Customers are obliged to use restaurant services or dramatically decrease their requirements in a
pandemic setting, according to studies, but they do not give up on quality cuisine and other

3 Developed by the author based on data from the State Statistics Committee.
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services. Catering and delivery services account for 18% of food sales in the restaurant industry
today (Ibodov, 2021).

Finally, today’s opening of new restaurants necessitates a connection to existing technology
processes as well as a fundamental modification in those operations. As a result, cooperation has
recently been harmed and is rapidly developing.

5. Conclusions and proposals

Based on the harm described above, we discovered the following enhancements to the growth of
restaurant services in the Samarkand region:

> Regional disparities in the development of restaurant service firms;

» Growing demand for cafes, restaurants, and fast food chains. This is demonstrated by the fact
that the businesses that directly serve the catering establishments are located in high-quality
venues, such as cafes, pastry shops, ready-made meals, and catering services, where the speed
of labor is substantially slower;

> a small proportion of sectoral institutions dedicated to serving middle-class tourists and low-
income people;

> Improving quality and price competitiveness. With the growth of the restaurant services
business, pricing practices have improved, and the emphasis on service quality has constantly
increased,

> In all districts of Samarkand, there is an increasing trend of fast food chains and specialized
local eateries opening.

Reference:

1. Decree of the President of the Republic of Uzbekistan No. PF-6155 of February 3, 2021 “On
the State Program for the implementation of the Action Strategy on the five priority areas of
development of the Republic of Uzbekistan in the Year of Youth Support and Public Health.”

2. Resolution of the President of the Republic of Uzbekistan dated November 10, 2020 No PP-
4887 “On additional measures to ensure healthy nutrition.”

3. Resolution of the President of the Republic of Uzbekistan dated June 16, 2020 No PP-4752 “On
measures to support the services sector.”

4. Resolution of the Cabinet of Ministers of the Republic of Uzbekistan dated August 29, 2015 No
251 “On approval of the Concept and a set of measures to ensure healthy nutrition of the
population of the Republic of Uzbekistan in 2015-2020.”Kurbanova Raximova Jamshedovna.
INCREASING EFFICIENCY OF  CATERING ENTERPRISES  THROUGH
MODERNIZATION. Journal of innovations in economy. 2020. Vol.7. Issue 3. pp:59-67.

5. YMyMmuil OBKAaTJaHMII KOPXOHAJApU CaMapaJOpJIMTHMHU OLIMPHUIIHUHT TAIIKUIMA-UKTUCOIUH
MexaHu3MiIapuHu — Takomwpiamtupum  (CamapkaHj — BUJIOSTH — Muconuaa) — U.Q.H
nucc.apropedepar: 08.00.05 / IMapumoB Tynkun Camgaxmenosuu. -C.: Camapkann
WUKTHCOUET Ba cepBUC HHCTUTYTH, 2010.- 25 6.

6. UYepmsxoB H.FO. Mukponoructuyeckas cHcTeMa YIPABICHUS  IPOU3BOJACTBEHHBIMU
nporeccaMu Ha npeanpusaTusx ovictporo nutanus// Ctapt B Hayke. — 2019. — Ne 6. — C. 6-6;
URL: http://science-start.ru/ru/article/view?id=1810.

ISSN 2792-4009 (online), Published under Volume: 2 Issue: 5 in May-2022
Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of Creative Commons
Attribution License (CC BY).To view a copy of this license, visit https://creativecommons.org/licenses/by/4.0/

47



-
Journal of Marketing and

J M E E Emerging Economics

| e-ISSN: 2792-4009 | www.openaccessjournals.eu | Volume: 2 Issue: 5

7. C.P.CadoeBa. MKTHCOMHM MOJAEpPHHM3ALMSIIANI NIAPOUTHIA PECTOPaH XHU3MATiapu cUDaTHHU
oomkapuml. (TomkeHT maxap pecropaniapu mMuconuna) u.d.H nucc.aropedepar: 08.00.13 /
T.: Tomkent naBnar ukruconuér yuusepcureru, 2009.— 26 6.

8. Mb6og0s, K. (2022). PECTOPAH XU3MATJIAPU COXACU PAKOBATBAPJOIIIUT MHU
BAXOJIAII YCIIYBUATUHU KEHTAUTHUPUITAH MAPKETHHI KOMIUJIEKCH (7P°S)
BA  MIMXO3JIAPHUHIT  KOHUKKAHJIMK  MHIAEKCU (CSI) ACOCHIOA
TAKOMUWJUJTAIITHUPHILL. DxoHomuka u odpasoBanue, 23(1), 173-180.

9. K.M.M6omoB (2021). CAMAPKAH/] BUJIOATHU PECTOPAH XMU3MATJIAPU COXACHU
PAKOBATBAPJOUIJIMTMUHW OILUWPUILIHUHIT MAPKETHUHIT CTPATET'UACU //
«UxTrcoanér Ba Tabaum» xxypHaiu, Ne2, 2021. — 67-76 6.

10. http://www.samstat.uz — Camapakani BUJIOSTH CTaTHCTHKA OOLIKAPMACH PAaCMUiA CaiiTh

ISSN 2792-4009 (online), Published under Volume: 2 Issue: 5 in May-2022
Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of Creative Commons
Attribution License (CC BY).To view a copy of this license, visit https://creativecommons.org/licenses/by/4.0/

48



