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Abstract 

The article describes the role and responsibilities of insurance services in both the economic and 

social spheres. It focuses on the distribution of insurance services by industry. Also, scientific and 

practical proposals have been developed to further develop the activities of insurance companies in 

the context of economic liberalization and to adapt services for the organization of technologies for 

the sale of insurance policies to market requirements. 
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Introduction. The insurance industry is a set of industries related to ensuring the safety and 

stability of enterprises (organizations, institutions), the lifestyle of the population, the welfare of the 

population, the full protection of the general population. The insurance industry includes insurance 

institutions involved in the organization and implementation of insurance relationships. Within the 

framework of insurance relations, the aim is to protect the security of enterprises from any events 

or situations by providing insurance services to customers, to achieve their sustainable development 

and increase living standards by covering losses. Clearly, it is important for businesses of all forms 

of ownership to sharply increase the demand of the general population for financial services, 

including insurance services. It should be noted that legal entities and individuals can receive 

insurance services that meet their needs only by applying to the insurance market. Based on 

international experience, it can be said that the development of infrastructure specific to the 

requirements of the country requires the organization of insurance services that ensure the 

continuous implementation of insurance policy and socially guarantee the interests of the 

population. The development of insurance services is one of the priorities in the formation of the 

infrastructure of a market economy. 

In the context of modernization of the economy in the country, the deepening of economic reforms 

in the stabilization of private property, the sustainable development of entrepreneurship has led to 

an increase in demand for insurance to cover losses associated with production activities and 

interests of citizens. case indicates an increase in revenue. The “Action Strategy” has been 

developed for the five priority areas of development of the Republic of Uzbekistan for 2017-2021, 

and the priorities for economic development and liberalization include the following: , attracting 

capital and developing the stock market as an alternative source of placement of free resources of 

enterprises, financial institutions and the population "[1]. In particular, the importance of modern 

services such as mobile communications, Internet, video telephone system, digital television, 

modern banking services, leasing, consulting, insurance, auditing, engineering, as well as the 

growing interest in it, the role and prestige of these sectors in economic development. 

The above requires the development of the insurance service, the improvement of its legal, 

organizational, economic management mechanism. 
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Literature review. It should be noted that the issues of sale and development of insurance products 

are reflected in the scientific work of foreign [2] and domestic economists [3], but the theoretical 

and practical significance of this topic has not yet been resolved. 

The fact that economists are divided on the issue of organizing insurance services also indicates 

that this problem is not fully resolved [4]. In the context of modernization of the economy, the 

organization of the technology of sale of insurance policies of business entities on the basis of 

international standards brings new tasks to the scope of scientific research. Therefore, in the context 

of modernization of the economy, the further development of insurance companies and the 

adaptation of services for the organization of technology for the sale of insurance policies in this 

area to market requirements and the development and implementation of practical proposals. 

Theoretical and methodological bases of the research are the laws regulating the activities of 

economic entities of the Republic of Uzbekistan, President Sh.M. Mirziyoyev's decrees, works and 

instructions aimed at reforming the country's economy and developing it on the basis of market 

relations, Cabinet decisions, normative documents and instructions developed by the Ministry of 

Finance [5], normative documents of the State Insurance Supervision Organization scientific work 

on development, information on the activities of insurance companies [6] [7] and recommendations 

of research institutes [8]. 

Research methodology. The study examines the development of insurance services in the financial 

market using methods such as analysis and synthesis, comparison. 

Analysis and results. In the current situation, without improved insurance services and services, all 

businesses, especially small businesses and private entrepreneurs, agricultural producers will be 

deprived of access to credit for effective work and investment activities. 

Insurance services create positive opportunities for socio-economic development of the state by 

protecting production and the population from various risks, as well as insurance serves as an 

important financial tool in the social protection of the financially vulnerable from the negative 

effects of the financial and economic crisis. This is due to the development of not only the most 

important industries in the country, ie the engineering industry, the formation of agriculture and 

processing of raw materials, construction and new facilities, the rapid development of services and 

the creation of new jobs in these industries. guarantees the creation of opportunity. 

In any market relationship, two or three parties are involved, ie the seller and the buyer, and 

between them there is always an exchange of the relevant insurance product (service). In the same 

way, sellers (insurers) and buyers (potential insurers) participate in the market of insurance 

services. Here it is important to correctly understand the essence of the term potential insured. It 

would not be appropriate if the potential insured is recognized as a direct insured. Under current 

law, legal entities and individuals who have a direct contract with insurance companies and have 

civil capacity are recognized as insured if they need to purchase the "product", but have not yet 

entered into an insurance relationship with the insured. An insurer is a legal entity that has the right 

to carry out insurance activities in the territory of the country and whose main activity is insurance. 

However, it is prohibited for an insurance company to have a license from a state body authorized 

to carry out relevant activities and to engage in non-insurance-related processes in accordance with 

applicable law. 

Insurance services for the insured can be provided by hundreds and thousands of insurance 

companies. This situation will increase competition among insurance companies to attract potential 

customers to the insurance market and will have a positive impact on the quality of the insurance 



 

Journal of Ethics and Diversity in 

International Communication 

 

| e-ISSN: 2792-4017 | www.openaccessjournals.eu | Volume: 1 Issue: 8 
 

 

ISSN 2792-4017 (online), Published under Volume: 1 Issue: 8 in January-2022 
Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of Creative Commons 
Attribution License (CC BY).To view a copy of this license, visit https://creativecommons.org/licenses/by/4.0/ 

 

132 

 

"product". The potential insurer, on the other hand, strives to have a product that meets their needs. 

This is true. An insurance company assumes a great responsibility when selling its products in the 

market. This is because the insured guarantees the effective operation of the insured by accepting a 

large amount of risk in exchange for a small insurance premium. In the event of an insured event, it 

ensures the payment of insurance coverage. 

One of the main sectors of the economy is the insurance of insurance companies, and today the 

theoretical and practical problems of the analysis of their organization and activities depend on the 

structure and classification of the industry and their grouping. In classifying insurance companies 

for the provision of services within the scope of insurance services, it is important to determine the 

criteria based on their structural and functional functions. This is because the inconsistency of the 

classification in one country with another can lead to misunderstandings in the relationship, which 

can affect a country’s insurance service performance. 

Thus, in the context of modernization of the economy, the guaranteed performance of business 

entities depends in many respects on the current financial potential of insurance companies and the 

degree of development. The development of insurance activities is directly related to the proper 

organization of insurance services. Insurance services are the collection of insurance premiums 

from as many insured persons as possible and the formation of insurance reserves necessary for the 

fulfillment of their obligations and payments by paying them guaranteed insurance premiums in the 

event of an insured event. By providing insurance services, insurance companies accumulate funds 

that do not belong to them. 

It should be noted that insurance companies affect the interests of many insured who are financially 

unstable in the performance of their obligations. Therefore, in the implementation of insurance 

services, it is important to focus on ensuring the financial stability of insurance companies, the 

compliance of financial and economic activities with applicable law, as well as the correct 

implementation of the technology of selling insurance policies. In the context of the negative 

factors of the crisis as a result of the pandemic, attracting more customers and improving the 

quality of services provided by the technology of selling insurance policies remains a key factor. 

This will be achieved through the correct policy of sales of insurance products and the widespread 

use of advanced methods of insurance services, the introduction of theoretical and practical 

experience, as well as the operation of insurance agencies in accordance with international 

standards for services related to the technology of selling national insurance policies in Uzbekistan. 

Currently, the Republican insurance companies have problems that need to be addressed in the sale 

of insurance policies. In particular, taking into account the specifics of insurance services in the 

country, one of the most pressing issues remains the aesthetic approach to the organization of 

insurance services and the methodological basis for its organization in accordance with the 

requirements of a market economy. Its positive solution will ensure the financial stability and 

competitiveness of insurance companies. The fact that the above issues are not fully scientifically 

substantiated makes it necessary to conduct research on the effective organization of insurance 

services. 

In developed countries, the implementation of the classification is approached mainly in terms of 

the performance of the tasks assigned to state insurance agents. An example is the historical 

classification model in developed market economies [9]. 

There are also a number of other alternative options for classification. 

This classification can be interpreted in the form shown in the table. 
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Table 1. Distribution of insurance services by sectors 

Types of insurance services Application in industries 

Production insurance services Insurance service for engineering, leasing, equipment 

maintenance and repair 

Distribution insurance services Insurance services for trade, transport, communication 

systems 

Professional activity insurance 

services 

Insurance services for banks, insurance companies, 

financial, consulting and other firms 

Consumer insurance service Services related to household insurance 

General services insurance Insurance of television, radio, education, cultural structures 
 

As mentioned above, its economic significance can be revealed by scientific and theoretical 

analysis of the activities of more than 200 insurance services. This activity should be aimed at 

solving the issues of insurance of production of material goods, provision of various insurance 

services to the population, training of professional personnel for the insurance system. 

At present, according to the world experience, insurance entities engaged in service activities are 

divided into large, medium, small and very small entities. The category of such enterprises in the 

world is determined by the number of employees. In fact, it is also possible to classify according to 

other criteria, such as value added, turnover, degree of independence of the enterprise, and so on. If 

we look at EU standards, if the number of employees is more than 250 people - a large enterprise; 

From 50 to 249 people - medium enterprise; From 10 to 49 people - a small business; From 1 to 9 

people is called a very small enterprise [10]. 

The most common private entities in the United States are manufacturing and consumer insurance 

services [10]. It is important to organize insurance services in the field of catering, medical 

services, recreation, as it consists of very small enterprises with 2-4 employees. Major service 

enterprises include banks, ICT, tourism, hotel business, catering, transport, education, advertising, 

medical services and others. The activities of large enterprises can be not only national, but also 

international. Therefore, the insurance service can be divided into groups. 

Innovation in the field of insurance services (ie the production of new products in the insurance 

industry, the use of new modern technologies, the introduction of new types of insurance, etc.) is a 

technological innovation that serves to fully meet the needs of society. 

The types of innovations in insurance companies engaged in production-related insurance services 

in the system of insurance services can be divided into the following groups: 

 Technical innovation insurance - is characterized by insurance associated with the introduction 

of modern new technical and technological equipment at the enterprise; 

 Organizational and technological innovation insurance - means the creation of a new type of 

insurance services, the organization of work and the introduction of effective forms of 

insurance services; 

 management innovation - it means the improvement of the organization of external and internal 

insurance relations, using new forms and methods of insurance management; 

 Complex innovation is an innovative process that simultaneously covers various aspects of 

insurance services. Assessing the state of insurance service delivery in any country will depend 

on the quality and culture of its insurance service. 



 

Journal of Ethics and Diversity in 

International Communication 

 

| e-ISSN: 2792-4017 | www.openaccessjournals.eu | Volume: 1 Issue: 8 
 

 

ISSN 2792-4017 (online), Published under Volume: 1 Issue: 8 in January-2022 
Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of Creative Commons 
Attribution License (CC BY).To view a copy of this license, visit https://creativecommons.org/licenses/by/4.0/ 

 

134 

 

The quality of insurance services means the complex condition of the services provided, 

compliance with applicable technical standards, full compliance with individual or general 

requirements, compliance with national and international standards. The quality of service will be 

high, medium, low, according to customer demand. Improvement of quality ensures successful 

implementation of services in the insurance organization, increase in the range of insurance 

products, rapid and short-term satisfaction of consumer demand and, ultimately, increase the 

efficiency of insurance services. 

Examples of indicators characterizing the quality of insurance services are: 

 the number and characteristics of equipment in the provision of services, the adequacy of 

equipment, various materials and funds; 

 Psychological cycle of insurance services and its physical and technological features (different 

sounds, lighting, etc.); 

 the most necessary information, data, their results, etc. for the insured on the provision of 

insurance services; 

 service to the insured, the quality of insurance services provided without his participation, etc. 

Conclusions and suggestions. Ensuring the safety of insurance services, which is one of the main 

indicators of insurance quality, is one of the important indicators to ensure the effectiveness of the 

insurance service organization. In order to ensure the provision of safe insurance services to 

policyholders, it is necessary to know the following types of security: environmental, information, 

financial, property, psychological, human health and other safety. 

In case of compliance with these requirements, the provision of insurance services is considered to 

be carried out at a high level of insurance quality. This requires the management of the insurance 

company to work consistently to improve the skills of employees, the widespread introduction of 

modern technologies in the workplace and the implementation of quality management. 
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