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Abstract: This article presents modern trends in small business development in Uzbekistan. In 

addition, the indicators of small business and entrepreneurship development in the country over the 

years have been analysed, the current state of the industry has been studied and relevant 

conclusions have been drawn. 

Investments have been selected as an important factor in economic development, and directions for 

economic development have been identified by attracting investment. A lot of positive work is 

being done in these areas. This article develops proposals for the development of small business 

and entrepreneurship based on increasing the volume of foreign investment and draws appropriate 

conclusions. 
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The most important thing in improving the welfare of the population and reducing unemployment 

in the country is the development of small business and entrepreneurship in the country. 

Entrepreneurship development largely depends on the amount of investment coming into the 

country. The more foreign investment enters the country's economy, the moresmall businesses and 

entrepreneurship develop in the country. In our country, too, major reforms are being carried out in 

this area. 

Investments have been selected as an important factor in economic development, and directions for 

economic development have been identified by attracting investment. A lot of positive work is 

being done in these areas. 

The President of our country Shavkat Miromonovich Mirziyoyev commented on these areas: 

“World experience shows that the country that pursues an active investment policy has achieved 

sustainable economic growth. That is why it is no exaggeration to say that investment is the driver 

of the economy, in Uzbek, the heart of the economy. Along with investment, new technologies, 

best practices, highly qualified specialists will come to various industries and regions, and 

entrepreneurship will develop rapidly.” In addition, the "Strategy for further development of the 

Republic of Uzbekistan" identifies the following tasks and priorities for the development of 

entrepreneurship and improving the investment climate: 

 creation of a favorable business environment for the development of small business and private 

entrepreneurship, strict prevention of illegal interference in the activities of business structures 

by government, law enforcement and regulatory agencies; 

 Improving the investment climate, actively attracting foreign investment, primarily foreign 

direct investment, in the sectors and regions of the country's economy; 
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 introduction of modern standards and methods of corporate governance, strengthening the role 

of shareholders in the strategic management of enterprises; 

 Improving and simplifying procedures and mechanisms for connecting businesses to 

engineering networks. 

By implementing the above priorities, we will be able to achieve high growth rates in the economy. 

This requires the rapid implementation of these priorities. The main focus is on foreign investment. 

This is the most efficient way. Entrepreneurship can develop entrepreneurship very quickly. And 

with the development of entrepreneurship, the country's income will increase, first of all. Second, it 

reduces unemployment. Third, the welfare of the population will increase. We know that this is one 

of the most pressing issues facing the economy. Based on the development of entrepreneurship, it is 

possible to solve existing problems in all sectors of the economy. 

If we look at the indicators of small business and private entrepreneurship in the economy of our 

country over the years, we can see that positive results have been achieved: 

Along with the above changes, some problems and shortcomings related to business development 

and investment in business entities remain. We can include the following problems in them: 

 Lack of incentives for entrepreneurs to implement investment projects; 

 high inflation in the country and its impact on investment projects; 

 high level of taxes and customs duties; 

 Existence of unjustified interference in the activities of entrepreneurs by supervisors and on this 

basis, illegal harassment of entrepreneurs; 

 the presence of excessive bureaucratic barriers; 

 Lack of entrepreneurial culture in the population; 

 high bank loan interest rates. 

Due to the problems and shortcomings listed above, there are obstacles to the development of 

entrepreneurship in our country. Entrepreneurship can be accelerated by addressing these issues 

and shortcomings in a timely and clear manner. 

As a solution to the problems listed above, we offer the following suggestions: 

 Increasing the number of benefits for entrepreneurs in the implementation of investment 

projects; 

 Reducing inflation in the country and keeping it stable at a low level; 

 reduction of taxes and customs duties; 

 prevention of unwarranted interference in the activities of entrepreneurs by regulatory 

authorities and not to cause inconvenience in their activities; 

 prevention of excessive bureaucracy; 

 formation of entrepreneurial culture of the population; 

 Reducing high levels of bank interest rates. 

In conclusion, entrepreneurs are a key link in the development of the economy and increase the 

country's GDP. Because the main production activities in the country are carried out by 
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entrepreneurs. The driving force behind entrepreneurship is investment. Entrepreneurship in the 

country will grow rapidly when the inflow of investment into the country's economy increases. As a 

result of the development of entrepreneurship, firstly, the unemployment rate in the country will 

decrease, and secondly, the income of the population will increase. That's the decent thing to do, 

and it should end there. In general, the development of entrepreneurship with foreign investment is 

the most important and effective direction of economic development of the country. 
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