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Abstract:

In this article, the unique aspects and perspectives of Uzbekistan's pilgrimage tourism, first of all,
the characteristics of the integrity characteristic of the system through the mutual relations and
influence of the regulatory institutions are shown. The integrity of pilgrimage tourism in our
country is highlighted as a mechanism that strengthens the existence of the system and its effective
operation. The article also considers organizational and economic aspects and management
mechanisms that regulate relations related to the organization and development of pilgrimage
tourism.
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I. Introduction

The Concept of the development of the tourism industry in 2019-2025 implemented in our country
includes the task of creating attractive and competitive tourist products, including thematic tourist
zones and clusters in the regions of the country. Clusters, including touristic clusters, are a unique
innovative system that has a priority in the effective development of our country's economy,
increasing its competitiveness, strengthening cooperation between science, personnel training
system and business.

Pilgrimage tourism in the tourism industry of Uzbekistan has been formed as a system consisting of
a set of elements connected by their own characteristics. The system related to pilgrimage tourism
can be classified according to various criteria. As the main methods of classifying the system
related to pilgrimage tourism under study;

according to the origin of the system;
according to the relationship of the system to the environment;
We believe that it is appropriate to determine the system according to the laws and regulations.

A systematic approach to the development of the pilgrimage tourism market in the tourism industry
of Uzbekistan is based on the peculiarity of mutual socio-economic relations within the framework
of various links of the national economy, the complex nature of tourist activity, and the fact that it
is a component of the macro-system. The characteristics of pilgrimage tourism in Uzbekistan,
primarily through their mutual relations and influence, show the characteristic of system integrity
as a result of actions of harmonious and mutually regulating institutions. The integrity of
pilgrimage tourism in our country strengthens the existence of the system and its effective
operation. In our opinion, the elements of pilgrimage tourism as an existing system arise as a result

of theoretical and methodological approaches typical of systematic theory and systematic analysis.
Published under an exclusive license by open access journals under Volume: 2 Issue: 9 in Sep-2022
Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of Creative Commons
Attribution License (CC BY).To view a copy of this license, visit https://creativecommons.org/licenses/by/4.0/

20



e
International Journal of Discoveries and

lJ D |AS Innovations in Applied Sciences

| e-1SSN: 2792-3983 | www.openaccessjournals.eu | Volume: 2 Issue: 9

Il. Literary review

The study of the systematic formation and improvement of the tourism industry in the world
economy, especially pilgrimage tourism, is of great importance today. The study of systems theory
by relevant specialists and scientists at the international level is the reason for certain theoretical
approaches in the systematic development of pilgrimage tourism. During the development of the
theory of systems in international economic relations, the concept of "system™ has been defined in
various scientific literatures that are similar in content. Including; "a set of selectively involved
components, whose interaction and interactions are mutually supportive in order to obtain a useful
result in the center of attention™ [1] "a set of elements in interdependence and unity" [ 2] "a set of
objects with system properties, and a set of relations between objects and their properties” [3] "a set
of elements interrelated with each other and with their attributes”, " a set of elements organized in
such a way that the change, removal or introduction of a new element is legally reflected in other
elements” [4]. "a whole of parts; definitions such as integrity and unity as a result of the
combination of elements that are in contact and dependence with each other”, "a set of
interconnected elements that form a stable integrity and unity with integral properties and laws", [5]
put forward. According to the analysis, during the formation and improvement of the theory of
systems in the world economy, the definitions defining the essence of the concept of "system™ and
the following descriptions of the system and its characteristics were defined:

v' it consists of methods, tools and algorithms that create systematicity between specific elements;
v occurs and improves as a result of the influence of relevant influencing factors;

v’ consists of a set of mechanisms that realize specific goals as a result of their activity in a certain
integrity;

v" Manifests itself as a unique economic, organizational, production, social structure.
I11.Discussion and results

According to the conducted analysis, the combination of elements with a clear unity and elements
with clear common characteristics consists of characteristics that determine the essence of the
concept of the system and reflect its development trends. While researching the tourism industry of
Uzbekistan, especially pilgrimage tourism, in turn, the above-mentioned features appear as the "law
of additivity" and "the law of emergence” in accordance with the systems theory and systematic
analysis. It should be noted that "commutativity" is considered as one of the laws that justify the
existence of system activity based on the theory of systems. According to the law of
"commutativity" "it (the system) creates a unique unity with the environment, and is connected
with the environment through various communications™ [6] The law of additivity (lat. additio - to
add) to supposedly independent elements creates the properties that appear in a fragmented system.
As a result, the characteristic of the system is formed from the sum of its constituent elements. "We
know that the systematic approach is a direction of research methodology based on considering the
object under study as a set of harmonious elements and a unit of interactions between them, that is,
as a system. As a result, it creates an opportunity to study the market of pilgrimage tourism based
on the approaches, to study its system characteristics.” [7]

We pay attention to the specific features of the pilgrimage tourism market as a system. According
to the theoretical law, a change in the external environment leads to the adaptation of the system, as
well as to a change in the activity and profitability of the entire system. The "openness” of
pilgrimage tourism as a system is formed as a mechanism of its integration with the external
environment and the macro environment of the pilgrimage tourism market in the tourism industry
with RESTLE factors (Rolitical - political, Economical - economic, Social - technological -
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technological, Legal - legal, Environmental - natural). is determined. As a result, various extensive
and intensive, exogenous and endogenous, positive and negative, static and dynamic factors, which
are determined by the level of impact, the role and importance of actual socio-economic relations in
pilgrimage tourism, as well as factors specific to this direction, are defined. arises as a result of
secret. Based on the analysis, we will segment the influencing factors in pilgrimage tourism. - The
"emergency"” characteristic of the pilgrimage tourism system shows that it differs from other
systems.

"Emergency" property is not specific to the elements of the system and is reflected only in the
actions of these elements as a whole in a single system. The development and improvement of
pilgrimage tourism, as participants of socio-economic relations in this field, affects the economic
status of economic network organizations and, as a result, creates the characteristic of integrity.

» "Commutability" is a characteristic of an open system, which causes the change of boundaries
between the system and the external environment and the exchange of mutual elements, which
leads to the improvement of the system. The process of global economic development,
scientific-technological development, growth of transport logistics develops the market of
pilgrimage tourism and determines its "commutability” characteristic of the system.

Pilgrimage tourism, which specializes in the delivery of tourist products to consumers with a wide
description, as a whole system, consists of a complex of various enterprises and organizations. We
believe that it would be appropriate to study these enterprises and organizations conditionally by
dividing them into segments.

The mechanism for improving pilgrimage tourism consists of forms, methods and means of
developing socio-economic relations between various links of the system: travel agents and
consumers of tourist products, tour operators and their counterparties, tour operators and travel
agents, tourism market subjects and the state. This mechanism is aimed at the development of
socio-economic relations between demand and supply as a result of the formation of an economic
market environment that ensures the development of pilgrimage tourism. In addition, it will be
composed of a set of administrative-legal, organizational-economic, socio-psychological, socio-
economic mechanisms.

It will be possible to achieve the expected effect and result in the conditions of today's global
economic development only by developing the structural elements, methods and tools of the
mechanism of effective development of pilgrimage tourism in the tourism industry of Uzbekistan.
As a result, we believe that it is appropriate to improve the mechanism of pilgrimage tourism
development on the basis of such innovative approaches.

Researching the methodological, methodological and practical aspects of this issue from the point
of view of revealing the characteristics and trends of the development of pilgrimage tourism in
Uzbekistan and improving the organizational and economic mechanism of its effective
development is important today due to its relevance. Today, in the conditions of global changes in
the world economy and the tightening of the competitive environment, we consider it necessary to
develop the organizational and economic mechanism of the effective development of pilgrimage
tourism, which is the structure of our national economy, through the following elements and
methods. In particular, it is necessary to create the necessary laws, decisions and other normative
legal documents and improve the socio-economic conditions with the help of organizational and
institutional mechanisms. The implementation of such important strategic tasks in the tourism
industry of Uzbekistan requires the participation of state management bodies at the appropriate
level and the use of various organizational methods and methodologies in the management of the

intersectoral complex of pilgrimage tourism.
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IV. Conclusion and recomendation

In our opinion, on the basis of such methods and methodologies, the creation of the necessary
normative and legal basis for the formation of pilgrimage tourism clusters in our Republic and the
development of the route of measures for its development will be the main driving force of the
development of the tourism market. Based on the relevant considerations, the essence of our
scientific work is reflected as follows: to study the main dynamic and structural development trends
of the development of pilgrimage tourism, to form a centralized tourist information system by
introducing an integrated marketing concept to this market.

Also, as an innovative method of integrated communications in pilgrimage tourism, through the
formation and development of pilgrimage tourism clusters, as a result of improving the
organizational and economic mechanism of the development of the efficiency of the pilgrimage
tourism market in international tourism, the increase in the volume of tourist flows, the increase in
the income of tourist organizations, the increase in the competitiveness of the tourism tourism
product, social- creates a basis for economic development.

Based on the systematic characteristics of pilgrimage tourism in the tourism industry, we make the
following conclusions:

» improvement of organizational and economic mechanisms to support pilgrimage tourism;
» implementation of the cluster system in order to effectively develop pilgrimage tourism;

> it is recommended to determine the level of clustering of the shrines of our country and include
them in the unified registry system;

> along with the creation of an economic environment for the field of pilgrimage tourism, to
improve the institutional basis of cooperation between the subjects of the pilgrimage tourism
market, to achieve the goal by promoting the cluster system;

» improving the systematic base of centralized information as one of the necessary and important
factors for the effective development of pilgrimage tourism;

> development of an effective development strategy of pilgrimage tourism based on the
development trends and characteristics of this market;

> it would be appropriate to manage and establish relevant elements of pilgrimage tourism and
existing processes and relations through an integrated mechanism complex;

» it will be necessary to provide practical support for the cooperation of the state and private
business sectors in the rapid development of pilgrimage tourism, attracting domestic and
foreign investments in the tourism sector;

» Wide application of the integrated marketing system in practice in order to ensure the
competitiveness of pilgrimage tourism.
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